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Share Price: SGD1.36 MCap (USD): 757M
Target Price: SGD1.49 (+10%) ADTV (USD): 2M

Singapore

Tea Leaf Readings

We hosted a post-results briefing, where management
advised clients to stay the course and ride out downturn.

Management suggested TWG could turn profitable next year
due to the build-up in HK and acceleration of franchising.

Reiterate HOLD. Short-term still grim, but 3Q15 likely the
trough for 2015. Arisk is the loss of TWG shareholding fight.

What’s New

We hosted a post-results management briefing at TWG Republic
Plaza, the first TWG Tea store in Singapore. Highlights below:

= OSIM will keep its retail network intact in order to ride the
recovery. It can do this as it has a flexible cost structure where
rents and staff costs adjust to slower sales. Our analysis
suggests that same-store sales are more than covering rentals
in Singapore and HK, the two most expensive cities in Asia.

= Expensive chairs outsold smaller massage items in 3Q15 and
the share of total OSIM sales rose to 70% from 60-65%. We are
encouraged by this as it suggests OSIM is not losing market
share. Further, it also suggests each store can still sell 1-2
high-end chairs a week, which is encouraging in a downturn.

= TWG could turn profitable next year, with HK store-count
building up rapidly, and franchising accelerating. We are
optimistic on franchising, a low-cost but highly profitable way
of expanding TWG’s reach. The Middle-east looks especially
promising, while distributorships in the US, Canada, and
Australia could be converted to franchises.

= Judgement for OSIM vs. Murjani will be known by early 2016.
We would expect legal costs to have peaked in 2015, unless
OSIM loses the Singapore case. The worst case scenario is a
sell-back of the 16.3% stake. But it would have be a price
proportionate to the investments put in by OSIM.

What’s Our View

Reiterate HOLD. Near-term outlook still poor, but 3Q15 should have
been the trough for this year. We see a risk from the loss of TWG
shareholding fight.

FYE Dec (SGD m) FY13A FY14A FY15E FY16E FY17E
Revenue 647.6 691.1 598.1 656.5 775.1
EBITDA 136.2 151.6 93.6 119.6 137.5
Core net profit 98.2 102.8 62.8 76.3 87.1
Core FDEPS (cts) 12.5 12.3 7.5 9.8 11.2
Core FDEPS growth(%) 11.2 (1.3) (39.0) 30.2 14.2
Net DPS (cts) 6.0 6.0 6.0 6.0 6.0
Core FD P/E (x) 10.9 11.0 18.1 13.9 12.1
P/BV (x) 3.6 2.4 2.8 2.4 2.2
Net dividend yield (%) 4.4 4.4 4.4 4.4 4.4
ROAE (%) 42.0 29.0 15.4 19.5 20.4
ROAA (%) 17.1 13.4 7.8 9.9 10.6
EV/EBITDA (x) 11.8 8.8 9.9 71 5.9
Net debt/equity (%) net cash netcash netcash netcash net cash

SEE PAGE 10 FOR IMPORTANT DISCLOSURES AND ANALYST CERTIFICATIONS
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Key Data

52w high/low (SGD) 2.17/1.36
3m avg turnover (USDm) 2.0
Free float (%) 35.1
Issued shares (m) 779
Market capitalization SGD1.1B

Major shareholders:

-SIM CHYE HOCK 62.4%
-Templeton Asset Management Ltd. (Hong  2.4%
-Western Asset Management Co. Pte Ltd. 1.4%
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OSIM International

We hosted a post-results tea session with OSIM, represented by CFO Peter
Lee and Corporate Developments Manager Juan Chow Yee. The following
issues were discussed.

Staying the course

OSIM is waiting for market conditions to improve. Management assured
that revenue will improve along with market conditions as long as it stays
the course in the following areas:

1) Maintain a visible ground presence. Management ruled out
indiscriminate store closings just to bring operating costs down. While it
will continue to close underperforming stores, it will also open new ones as
it needs to maintain its ability to launch new products and perform
effective marketing. A sufficiently effective network of stores is critical to
be able to take advantage of the recovery when it comes.

Our comments: Will OSIM be able to maintain this strategy? For now, we
believe it can. Same-store sales have fallen significantly this year but our
analysis suggests that revenue per store was still above Singapore and HK
retail rental costs in 3Q15. Most of OSIM’s stores are in suburban areas.
Some are in central locations such as ION and MBS in Singapore, and
Causeway Bay and Pacific Place in HK, but they are not prime lots. OSIM
has 26 stores in Singapore. However, they are unlikely to be paying top
dollar for the premium stores - the ION store is on 4F while the MBS store
is in B2. Similarly, it has 29 stores in HK, of which two are in Causeway
Bay. One however is part of the SOGO Department Store, while the other
is on the 9th floor of Times Square. It will also be helped by the fact that
retail rents are coming down in both Singapore and HK.

Maybank kimEng

Figure 1: OSIM same-store sales still more than covering Figure 2: OSIM same-store sales also covering HK rental costs,
Singapore rental costs, even at luxury malls ION and MBS even Causeway Bay as 2 stores there are in non-prime lots

(SGD/store/mth) (SGD/store/mth)
80,000 -

Causeway Bay

70,000 - 100,000 -

60,000 - 80,000 -
50,000 -
60,000 -
40,000 - Luxury malls
30,000 - 40,000 -
Orchard malls
20,000
Suburban malls’ 20,000 Kowloon
10,000 4 New Territories
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1Q122Q123Q124Q12 1Q132Q13 3Q134Q13 1Q142Q14 3Q144Q141Q152Q153Q15 1Q122Q123Q124Q121Q132Q133Q134Q13 1Q142Q143Q144Q14 1Q152Q15 3Q15
Source: Maybank Kim Eng estimates Source: Maybank Kim Eng estimates

For Singapore, we assumed SGD15 psf/mth for suburban malls, SGD30 psf/mth for Orchard Road malls and
SGD50 psf/mth for luxury malls. We assumed HKD85 psf/mth in the New Territories, HKD135 psf/mth in
Kowloon, and HKD850 psf/mth in Causeway Bay. OSIM’s store sizes range from 500 sf to 1,000 sf. We
assumed an average store size of 750 sf.

Note: OSIM has never divulged their same-store sales. The above charts are based on our own
estimations.
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2) Maintain a flexible cost structure. Further, OSIM structures its store
rentals with fixed and variable elements where rents adjust to lower sales.
Similarly with staff cost, where 30% comes from commissions. But the
savings are masked by the cost of TWG’s expansion, which is a strategic
one independent of market conditions.

Our comments: This appears to have occurred, as shown in Figure 3,
which shows higher volatility in 3Q14-3Q15 around the staff cost
regression line. The sharply-higher peaks were caused by higher TWG-
related costs and the sharply-lower troughs in quarters of low TWG costs
were likely caused by the lower variable staff costs. In stripping out the
TWG staffing costs, we also concluded that OSIM’s profits, while still
down, were much less volatile without TWG’s expansion (Figure 4). We
conclude that OSIM has been affected by poor market conditions, but not
to an extent where we would expect the company to sink into losses. This
could alleviate worst-case investor concerns.

Maybank kimEng

Figure 3: Lower variable staff costs partially masked by TWG- Figure 4: ..but we conclude that OSIM’s earnings would have

related new hirings...

been much less volatile if not for TWG’s expansion costs
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‘Net profit, reported 22,212|22,532 | 19,582 | 22,505 | 25,141 | 26,109 | 22,725 | 23,822 | 28,847 | 29,532 | 16,404 | 27,414 | 13,522 | 22,455 | 6,168
Staff costs a— A5 % of revenue ‘Cure net profit, adjusted | 22,212 | 22,532 | 19,582 | 22,505 | 25,141 | 26,109 | 22,725 | 23,822 | 28,847 | 29,532 | 18,883 | 28,068 | 18,565 | 23,955 | 16,122

Source: Company data, Maybank Kim Eng estimates

Selling more big chairs than small items

Management made the interesting point that, in current difficult times,
chairs actually outsold small massage products. In 3Q15, chairs accounted
for almost 70% of OSIM massage product sales, up from 60-65% before.

Our comments: This runs counter to the conventional thinking that
cheaper products sell better during a downturn. From a sales-person’s
perspective, however, we can see why. Basically, he or she just needs to
make 1-2 sales of the higher-priced chairs a week vs as many as 21 a week
of the cheapest handheld massager. Effort-wise, selling chairs would also
be more intense per prospect, but would need fewer prospects, which is
encouraging given the downturn. This also suggests that OSIM is not losing
market share, despite weaker markets.

Figure 5: Granular look at same-store sales from an OSIM sales-person’s perspective

Source: Company data, Maybank Kim Eng estimates

3Q15 same-store sales (per store per mth) SGD56,597 Chairs Small items
Split between chairs & small items 70% 30%
Revenue per store per mth from SGD39,618 SGD16,979
- No of ulnfiniti chairs needed per store per mth, @ SGD7,599 5.2 (1-2 a week)

- No of uMagic chairs needed per store per mth, @ SGD5,499 7.2 (1-2 a week)

- No of uDiva Classic chairs needed per store per mth, @ SGD1,999 19.8 (5 a week)

- No of uPhoria leg massagers needed per store per mth, @ SGD799
- No of uHip hip massagers needed per store per mth, @ SGD359
- No of uPamper handheld massagers needed per store per mth, @ SGD199

21 (5 a week)
47 (12 a week)
85 (21 a week)

Source: Company data, Maybank Kim Eng estimates
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No alarming trend for inventory

Inventory has risen from 45 days in 3Q14 to 54 days in 3Q15. However,
management did not view this with concern as it is driven by TWG’s
expansion in North Asia, where it now has more corporate-owned stores
and warehouses. OSIM has traditionally been conservative with its
provisioning for obsolete stock; 50% of the value of massage products over
a year old is provided for, with even more conservative provisioning of 180
days for China. All stocks are current and fully provided for. With the
impending launch of a new mid-range chair in 1Q16, management believed
all old stocks will be cleared by then. Even products sold during warehouse
sales are above cost.

Figure 6: Inventory days rising
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TWG expansion to continue

TWG today is profitable at the EBITDA level, and at the net level only if
legal fees of SGD7m in 9M15 are not included. However, it plans to
continue its expansion in North Asia, with general managers already hired
for HK and China. Management alluded to the possibility that TWG could
contribute some profits in 2016.

(1) Hong Kong: Since the trademark case with Tsit Wing Group was settled
earlier this year, it is full steam ahead. TWG has added two new stores in
Pacific Place and Harbour City in HK, adding to the first store in the IFC
Mall. In 4Q15, it will open 1 more store in HK and its second store in
Macau. Over time, TWG is likely to want to secure locations near the
Venetian and Sands as well, since it is aligned with Sands in Singapore.
According to management, HK can be profitable today although they have
said before that they will likely only be happy when the number of TWG
stores hit 4-5 in any particular location.

Our comment: This may be a positive development to look forward to next
year, as a turnaround to profitability in HK could help to offset TWG’s
bleeding in North Asia.

(2) Legal suits: The Singapore suit against the TWG co-founder Manoj

Murjani ended in September, and OSIM incurred SGD4m in legal costs in
3Q15. A judgement is expected in early 2016. The trademark appeal

November 2, 2015
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against Tsit Wing Group in HK will be heard in Jan 2016, but will be a
relatively short 3-day hearing.

Our comment: In this context, we would expect legal costs to be over the
hump in 2015, unless OSIM loses the Singapore case. The absolute worst-
case scenario could involve returning the stake and/or share of
revenue/profits to Mr Murjani. The brand itself should stay with TWG, but
the ownership stakes could shift. OSIM should still retain majority
ownership as we understand that Mr Murjani is basically arguing for the
court to reverse the stake increase from 53.7% to 70%, effected in Jan
2014. However, it may not come to this.

As we understand it, the original 2011 agreement specified OSIM's rights
to take over more equity if performance targets were not met. In
addition, the other co-founder - current TWG President Mr Taha Bouqdib -
did not object, hence OSIM could point to this as confirmation of its legal
rights. We think it is likely the court will also consider the investments
that OSIM has put in since then. OSIM should argue that without them
investing to build up TWG, it will not be as big as it is today. The worst
case scenario, in our estimation, is that the court may require OSIM to sell
back the 16.3% stake to Mr Murjani at a certain price. But it would have
be a price that is proportionate to the investments and effort that OSIM
has put in to build up TWG after it took over the stake.

Franchising the next major step

Franchisees currently own and operate more than 100 of the 546 OSIM
stores, and 29 of the 49 TWG stores (52 planned by end-2015). However,
franchisees currently contribute less than 5% of group revenue as OSIM only
accounts for raw material and product sales to them and not the entire
retail revenue, while franchisees pay their own capex and operating costs.

However, there are plans to beef up the TWG franchise business, starting
with the Middle-east next year. In addition, OSIM plans to convert
distributors to franchisees, currently in countries such as the USA,
Australia and Canada, which are committed to delivering on defined
expansion plans. There are also plans to appoint more OSIM franchisees in
the USA and other countries.

Our comments: More franchisee-run stores will allow TWG to expand
revenue without having to spend a lot on capex, and could moderate its
expansion costs in North Asia, which will involve corporate-owned stores
instead of franchisees. OSIM has mentioned before that it wants to expand
into a minimum of 10 major cities in China. It currently has 3 stores in
Shanghai and 1 in Guangzhou. Beijing, Shenzhen, Nanjing and Chengdu are
also on the agenda.

Figure 7: TWG stores around the world, as at end-3Q15

Owned no. of stores 20.0 Franchisee-run no. of stores 29.0 Distributor-run no. of stores 18.0

Singapore 9.0 Thailand 6.0 Australia 6.0

China 4.0 Philippines 5.0 USA 6.0

Hong Kong 3.0 Malaysia 5.0 Morocco 2.0

Taiwan 3.0 Korea 4.0 Canada 1.0

Macau 1.0 Japan 3.0 UK 1.0
UAE 3.0 Germany 1.0
Indonesia 2.0 Portugal 1.0
Cambodia 1.0

Source: Company data, Maybank Kim Eng
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Upcoming product launches

OSIM currently has two high-end chairs - the ulnfiniti at SGD7,599 and the
ulnfiniti Luxe at SGD7,999. It intends to cycle out the ulnfiniti next year as
the customer experience with the Luxe has been proven to be better. It
will only launch a new high-end chair in 2017.

4Q15 will see the following products launched:

= uCrown 3 head massager - bringing back a new version of the uCrown 2
last launched in 2009;

= uGallop 2 - bringing back the equestrian core exerciser;

= uPamper 2 handheld massager - replacing current SGD199 uPamper;

= uDiva Classic - a lower priced massage sofa at SGD1,999 compared to
the SGD2,699 uDiva currently on sale.

Our comments: Management also alluded to another new chair in 1Q16 but
did not reveal its target segment. Usually, there is a 2-year cycle for new
chairs except for massage sofas, which have seen a new model every year
since the product was introduced in 2013. Therefore, it is unlikely to
replace the mid-range SGD5,499 uMagic that was only launched in 2Q15
after a delay. It may be a replacement for the SGD1,499 uChill office
massage chair, which we think has not sold well.

Re-embracing stars as part of a core marketing strategy

OSIM plans to bring back celebrity endorsements in 2016 after deciding not
to use them in 2015. A major entertainment star was promised. Its
marketing platform will still however embrace online marketing.

Corporate vs personal investments - who decides?

This year, new investments by OSIM in two listed companies came to light.
In June, it invested in 8.8% of Trek 2000, the inventor of the ThumbDrive
USB drive and Flucard WiFi SD card. In July, Fujian-based shoemaker China
Sports International announced that OSIM had acquired 9.3% of its shares
back in 2014. Most recently, OSIM’s founder Mr Ron Sim has also emerged
as an anchor investor in high-end seafood restaurant chain Jumbo Seafood
in its upcoming IPO. Questions were asked of the rationale and decision-
making process behind these three investments, with one fund manager
expressing that OSIM should have taken a stake in Jumbo instead of Mr
Sim.

Management explained that Trek had certain technologies that OSIM could
utilise in its products at a future time, while China Sports had certain
technologies in its shoes that OSIM was interested in, such as breathable
soles and materials. As for the decision-making process, OSIM has a 5-
member investment committee headed by Mr Sim that evaluates all
investments. The ultimate decision, however, is made by the board. OSIM
is also given first choice at all investments that present themselves to the
company. In Jumbo’s case, the board decided against an investment by
OSIM.

November 2, 2015
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FYE 31 Dec FY13A FY14A FY15E FY16E FY17E
Key Metrics

P/E (reported) (x) 10.1 10.5 19.2 13.0 11.4
Core P/E (x) 10.0 10.4 17.0 13.0 11.4
Core FD P/E (x) 10.9 11.0 18.1 13.9 12.1
P/BV (x) 3.6 2.4 2.8 2.4 2.2
P/NTA (x) 12.1 4.1 5.3 4.2 3.5
Net dividend yield (%) 4.4 4.4 4.4 4.4 4.4
FCF yield (%) 9.1 8.0 4.8 2.5 6.8
EV/EBITDA (x) 11.8 8.8 9.9 7.1 5.9
EV/EBIT (x) 13.1 10.3 13.0 8.8 7.3
INCOME STATEMENT (SGD m)

Revenue 647.6 691.1 598.1 656.5 7751
Gross profit 455.1 486.3 429.0 466.1 554.2
EBITDA 136.2 151.6 93.6 119.6 137.5
Depreciation (13.7) (21.8) (22.2) (23.0) (27.1)
Amortisation 0.0 0.0 0.0 0.0 0.0
EBIT 122.5 129.8 71.3 96.6 110.4
Net interest income /(exp) (0.4) 1.5 1.5 0.0 0.0
Associates & JV 2.9 1.0 1.7 2.0 2.3
Exceptionals (0.9) 0.7) (7.0) 0.0 0.0
Other pretax income 0.0 0.0 0.0 0.0 0.0
Pretax profit 124.9 132.3 74.5 98.6 112.7
Income tax (27.6) (30.1) (20.1) (21.7) (24.8)
Minorities (0.0) (0.0) 1.3 0.7) (0.8)
Perpetual securities 0.0 0.0 0.0 0.0 0.0
Discontinued operations 0.0 0.0 0.0 0.0 0.0
Reported net profit 97.4 102.2 55.8 76.3 87.1
Core net profit 98.2 102.8 62.8 76.3 87.1
BALANCE SHEET (SGD m)

Cash & Short Term Investments 290.9 456.4 376.4 370.5 428.9
Accounts receivable 42.3 43.5 41.0 54.0 63.7
Inventory 72.5 71.6 65.5 89.9 106.2
Property, Plant & Equip (net) 25.2 36.4 39.2 36.2 29.1
Intangible assets 189.9 180.6 175.6 170.6 165.6
Investment in Associates & JVs 18.5 18.4 20.1 22.0 24.4
Other assets 40.8 45.4 40.9 42.9 471
Total assets 680.0 852.5 758.7 786.2 865.0
ST interest bearing debt 154.6 17.2 15.0 16.4 19.4
Accounts payable 101.6 96.5 81.9 71.9 84.9
LT interest bearing debt 0.1 168.3 170.0 170.0 170.0
Other liabilities 80.0 79.0 68.0 75.0 88.0
Total Liabilities 336.0 360.5 335.1 333.2 362.7
Shareholders Equity 271.2 438.4 375.8 407.1 448.0
Minority Interest 72.7 53.6 47.8 46.0 54.3
Total shareholder equity 343.9 491.9 423.6 453.0 502.3
Perpetual securities 0.0 0.0 0.0 0.0 0.0
Total liabilities and equity 680.0 852.5 758.7 786.2 865.0
CASH FLOW (SGD m)

Pretax profit 124.9 132.3 74.5 98.6 112.7
Depreciation & amortisation 13.7 21.8 22.2 23.0 27.1
Adj net interest (income)/exp 0.4 (1.5) (1.5) 0.0 0.0
Change in working capital 1.9 (16.0) (3.9) (48.4) (15.0)
Cash taxes paid (29.2) (26.0) (13.4) (26.7) (34.9)
Other operating cash flow (11.8) (1.7) 1.7) (2.0) (2.3)
Cash flow from operations 100.1 108.9 76.3 44.6 87.6
Capex (10.5) (23.6) (25.0) (20.0) (20.0)
Free cash flow 89.5 85.3 51.3 24.6 67.6
Dividends paid (36.2) (47.6) (47.0) (47.2) (86.4)
Equity raised / (purchased) (7.4) (12.0) (38.0) 0.0 0.0
Perpetual securities 0.0 0.0 0.0 0.0 0.0
Change in Debt 4.5 134.0 (0.5) 1.5 3.0
Perpetual securities distribution 0.0 0.0 0.0 0.0 0.0
Other invest/financing cash flow 6.9 (0.3) 1.5 0.0 0.0
Effect of exch rate changes 5.8 0.8 (14.3) 15.2 74.3
Net cash flow 63.0 160.2 (47.0) (5.9) 58.4

November 2, 2015
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FYE 31 Dec FY13A FY14A FY15E FY16E FY17E
Key Ratios

Growth ratios (%)

Revenue growth 7.6 6.7 (13.5) 9.8 18.1
EBITDA growth 7.6 11.3 (38.3) 27.8 14.9
EBIT growth 6.2 6.0 (45.0) 35.5 14.2
Pretax growth 8.8 5.9 (43.7) 32.4 14.3
Reported net profit growth 12.0 5.0 (45.4) 36.7 14.2
Core net profit growth 10.1 4.7 (39.0) 21.5 14.2

Profitability ratios (%)

EBITDA margin 21.0 21.9 15.6 18.2 17.7
EBIT margin 18.9 18.8 11.9 14.7 14.2
Pretax profit margin 19.3 19.1 12.5 15.0 14.5
Payout ratio 44.6 46.1 84.5 57.4 50.3

DuPont analysis

Net profit margin (%) 15.0 14.8 9.3 11.6 11.2
Revenue/Assets (x) 1.0 0.8 0.8 0.8 0.9
Assets/Equity (x) 2.5 1.9 2.0 1.9 1.9
ROAE (%) 42.0 29.0 15.4 19.5 20.4
ROAA (%) 171 13.4 7.8 9.9 10.6

Liquidity & Efficiency

Cash conversion cycle (38.6) (25.1) (18.5) 27.5 59.3
Days receivable outstanding 22.4 22.3 25.4 26.0 27.3
Days inventory outstanding 118.1 126.7 146.1 146.9 159.8
Days payables outstanding 179.1 174.1 190.0 145.4 127.8
Dividend cover (x) 2.2 2.2 1.2 1.7 2.0
Current ratio (x) 1.4 3.7 3.7 4.1 4.1

Leverage & Expense Analysis

Asset/Liability (x) 2.0 2.4 2.3 2.4 2.4
Net debt/equity (%) net cash net cash net cash net cash net cash
Net interest cover (x) nm na na nm nm
Debt/EBITDA (x) 1.1 1.2 2.0 1.6 1.4
Capex/revenue (%) 1.6 3.4 4.2 3.0 2.6
Net debt/ (net cash) (136.2) (270.9) (191.4) (184.1) (239.5)

Source: Company; Maybank
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APPENDIX I: TERMS FOR PROVISION OF REPORT, DISCLAIMERS AND DISCLOSURES

DISCLAIMERS

This research report is prepared for general circulation and for information purposes only and under no circumstances should it be considered or intended as
an offer to sell or a solicitation of an offer to buy the securities referred to herein. Investors should note that values of such securities, if any, may fluctuate
and that each security’s price or value may rise or fall. Opinions or recommendations contained herein are in form of technical ratings and fundamental
ratings. Technical ratings may differ from fundamental ratings as technical valuations apply different methodologies and are purely based on price and
volume-related information extracted from the relevant jurisdiction’s stock exchange in the equity analysis. Accordingly, investors’ returns may be less than
the original sum invested. Past performance is not necessarily a guide to future performance. This report is not intended to provide personal investment
advice and does not take into account the specific investment objectives, the financial situation and the particular needs of persons who may receive or read
this report. Investors should therefore seek financial, legal and other advice regarding the appropriateness of investing in any securities or the investment
strategies discussed or recommended in this report.

The information contained herein has been obtained from sources believed to be reliable but such sources have not been independently verified by Maybank
Investment Bank Berhad, its subsidiary and affiliates (collectively, “MKE”) and consequently no representation is made as to the accuracy or completeness of
this report by MKE and it should not be relied upon as such. Accordingly, MKE and its officers, directors, associates, connected parties and/or employees
(collectively, “Representatives”) shall not be liable for any direct, indirect or consequential losses or damages that may arise from the use or reliance of this
report. Any information, opinions or recommendations contained herein are subject to change at any time, without prior notice.

This report may contain forward looking statements which are often but not always identified by the use of words such as “anticipate”, “believe”, “estimate”,
“intend”, “plan”, “expect”, “forecast”, “predict” and “project” and statements that an event or result “may”, “will”, “can”, “should”, “could” or “might”
occur or be achieved and other similar expressions. Such forward looking statements are based on assumptions made and information currently available to us
and are subject to certain risks and uncertainties that could cause the actual results to differ materially from those expressed in any forward looking
statements. Readers are cautioned not to place undue relevance on these forward-looking statements. MKE expressly disclaims any obligation to update or
revise any such forward looking statements to reflect new information, events or circumstances after the date of this publication or to reflect the occurrence
of unanticipated events.

MKE and its officers, directors and employees, including persons involved in the preparation or issuance of this report, may, to the extent permitted by law,
from time to time participate or invest in financing transactions with the issuer(s) of the securities mentioned in this report, perform services for or solicit
business from such issuers, and/or have a position or holding, or other material interest, or effect transactions, in such securities or options thereon, or other
investments related thereto. In addition, it may make markets in the securities mentioned in the material presented in this report. MKE may, to the extent
permitted by law, act upon or use the information presented herein, or the research or analysis on which they are based, before the material is published.
One or more directors, officers and/or employees of MKE may be a director of the issuers of the securities mentioned in this report.

This report is prepared for the use of MKE’s clients and may not be reproduced, altered in any way, transmitted to, copied or distributed to any other party in
whole or in part in any form or manner without the prior express written consent of MKE and MKE and its Representatives accepts no liability whatsoever for
the actions of third parties in this respect.

This report is not directed to or intended for distribution to or use by any person or entity who is a citizen or resident of or located in any locality, state,
country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation. This report is for distribution only
under such circumstances as may be permitted by applicable law. The securities described herein may not be eligible for sale in all jurisdictions or to certain
categories of investors. Without prejudice to the foregoing, the reader is to note that additional disclaimers, warnings or qualifications may apply based on
geographical location of the person or entity receiving this report.

Malaysia

Opinions or recommendations contained herein are in the form of technical ratings and fundamental ratings. Technical ratings may differ from fundamental
ratings as technical valuations apply different methodologies and are purely based on price and volume-related information extracted from Bursa Malaysia
Securities Berhad in the equity analysis.

Singapore

This report has been produced as of the date hereof and the information herein may be subject to change. Maybank Kim Eng Research Pte. Ltd. (“Maybank
KERPL”) in Singapore has no obligation to update such information for any recipient. For distribution in Singapore, recipients of this report are to contact
Maybank KERPL in Singapore in respect of any matters arising from, or in connection with, this report. If the recipient of this report is not an accredited
investor, expert investor or institutional investor (as defined under Section 4A of the Singapore Securities and Futures Act), Maybank KERPL shall be legally
liable for the contents of this report, with such liability being limited to the extent (if any) as permitted by law.

Thailand

The disclosure of the survey result of the Thai Institute of Directors Association (“IOD”) regarding corporate governance is made pursuant to the policy of the
Office of the Securities and Exchange Commission. The survey of the IOD is based on the information of a company listed on the Stock Exchange of Thailand
and the market for Alternative Investment disclosed to the public and able to be accessed by a general public investor. The result, therefore, is from the
perspective of a third party. It is not an evaluation of operation and is not based on inside information. The survey result is as of the date appearing in the
Corporate Governance Report of Thai Listed Companies. As a result, the survey may be changed after that date. Maybank Kim Eng Securities (Thailand) Public
Company Limited (“MBKET”) does not confirm nor certify the accuracy of such survey result.

Except as specifically permitted, no part of this presentation may be reproduced or distributed in any manner without the prior written permission of MBKET.
MBKET accepts no liability whatsoever for the actions of third parties in this respect.

us

This research report prepared by MKE is distributed in the United States (“US”) to Major US Institutional Investors (as defined in Rule 15a-6 under the
Securities Exchange Act of 1934, as amended) only by Maybank Kim Eng Securities USA Inc (“Maybank KESUSA”), a broker-dealer registered in the US
(registered under Section 15 of the Securities Exchange Act of 1934, as amended). All responsibility for the distribution of this report by Maybank KESUSA in
the US shall be borne by Maybank KESUSA. All resulting transactions by a US person or entity should be effected through a registered broker-dealer in the US.
This report is not directed at you if MKE is prohibited or restricted by any legislation or regulation in any jurisdiction from making it available to you. You
should satisfy yourself before reading it that Maybank KESUSA is permitted to provide research material concerning investments to you under relevant
legislation and regulations.

UK

This document is being distributed by Maybank Kim Eng Securities (London) Ltd (“Maybank KESL”) which is authorized and regulated, by the Financial Services
Authority and is for Informational Purposes only. This document is not intended for distribution to anyone defined as a Retail Client under the Financial
Services and Markets Act 2000 within the UK. Any inclusion of a third party link is for the recipients convenience only, and that the firm does not take any
responsibility for its comments or accuracy, and that access to such links is at the individuals own risk. Nothing in this report should be considered as
constituting legal, accounting or tax advice, and that for accurate guidance recipients should consult with their own independent tax advisers.
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DISCLOSURES

Legal Entities Disclosures

Malaysia: This report is issued and distributed in Malaysia by Maybank Investment Bank Berhad (15938-H) which is a Participating Organization of Bursa
Malaysia Berhad and a holder of Capital Markets and Services License issued by the Securities Commission in Malaysia. Singapore: This material is issued and
distributed in Singapore by Maybank KERPL (Co. Reg No 197201256N) which is regulated by the Monetary Authority of Singapore. Indonesia: PT Kim Eng
Securities (“PTKES”) (Reg. No. KEP-251/PM/1992) is a member of the Indonesia Stock Exchange and is regulated by the BAPEPAM LK. Thailand: MBKET (Reg.
No.0107545000314) is a member of the Stock Exchange of Thailand and is regulated by the Ministry of Finance and the Securities and Exchange Commission.
Philippines: Maybank ATRKES (Reg. No.01-2004-00019) is a member of the Philippines Stock Exchange and is regulated by the Securities and Exchange
Commission. Vietnam: Maybank Kim Eng Securities JSC (License Number: 71/UBCK-GP) is licensed under the State Securities Commission of Vietnam.Hong
Kong: KESHK (Central Entity No AAD284) is regulated by the Securities and Futures Commission. India: Kim Eng Securities India Private Limited (“KESI”) is a
participant of the National Stock Exchange of India Limited (Reg No: INF/INB 231452435) and the Bombay Stock Exchange (Reg. No. INF/INB 011452431) and is
regulated by Securities and Exchange Board of India. KESI is also registered with SEBI as Category 1 Merchant Banker (Reg. No. INM 000011708) US: Maybank
KESUSA is a member of/ and is authorized and regulated by the FINRA - Broker ID 27861. UK: Maybank KESL (Reg No 2377538) is authorized and regulated by
the Financial Services Authority.

Disclosure of Interest

Malaysia: MKE and its Representatives may from time to time have positions or be materially interested in the securities referred to herein and may further
act as market maker or may have assumed an underwriting commitment or deal with such securities and may also perform or seek to perform investment
banking services, advisory and other services for or relating to those companies.

Singapore: As of 2 November 2015, Maybank KERPL and the covering analyst do not have any interest in any companies recommended in this research report.

Thailand: MBKET may have a business relationship with or may possibly be an issuer of derivative warrants on the securities /companies mentioned in the
research report. Therefore, Investors should exercise their own judgment before making any investment decisions. MBKET, its associates, directors, connected
parties and/or employees may from time to time have interests and/or underwriting commitments in the securities mentioned in this report.

Hong Kong: KESHK may have financial interests in relation to an issuer or a new listing applicant referred to as defined by the requirements under Paragraph
16.5(a) of the Hong Kong Code of Conduct for Persons Licensed by or Registered with the Securities and Futures Commission.

As of 2 November 2015, KESHK and the authoring analyst do not have any interest in any companies recommended in this research report.

MKE may have, within the last three years, served as manager or co-manager of a public offering of securities for, or currently may make a primary market in
issues of, any or all of the entities mentioned in this report or may be providing, or have provided within the previous 12 months, significant advice or
investment services in relation to the investment concerned or a related investment and may receive compensation for the services provided from the
companies covered in this report.

OTHERS
Analyst Certification of Independence

The views expressed in this research report accurately reflect the analyst’s personal views about any and all of the subject securities or issuers; and no part of
the research analyst’s compensation was, is or will be, directly or indirectly, related to the specific recommendations or views expressed in the report.

Reminder

Structured securities are complex instruments, typically involve a high degree of risk and are intended for sale only to sophisticated investors who are capable
of understanding and assuming the risks involved. The market value of any structured security may be affected by changes in economic, financial and political
factors (including, but not limited to, spot and forward interest and exchange rates), time to maturity, market conditions and volatility and the credit quality
of any issuer or reference issuer. Any investor interested in purchasing a structured product should conduct its own analysis of the product and consult with its
own professional advisers as to the risks involved in making such a purchase.

No part of this material may be copied, photocopied or duplicated in any form by any means or redistributed without the prior consent of MKE.

=

Ong Seng Yeow | Executive Director, Maybank Kim Eng Research

Definition of Ratings

Maybank Kim Eng Research uses the following rating system

BUY Return is expected to be above 10% in the next 12 months (excluding dividends)
HOLD Return is expected to be between - 10% to +10% in the next 12 months (excluding dividends)
SELL Return is expected to be below -10% in the next 12 months (excluding dividends)

Applicability of Ratings

The respective analyst maintains a coverage universe of stocks, the list of which may be adjusted according to needs. Investment ratings are only
applicable to the stocks which form part of the coverage universe. Reports on companies which are not part of the coverage do not carry investment
ratings as we do not actively follow developments in these companies.
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